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       An Introduction to Edgeborough

      

Edgeborough is an outstanding co-educational Preparatory School with approximately 370 pupils aged 
between 2 and 13. The School was founded in 1906 as a small, privately owned boarding school for boys 
and was registered as a charitable trust in 1966. The School became co-educational in 1992. The Pre-Prep 
and Nursery have been added subsequently.

The School is set in 50 acres of beautiful, rolling Surrey countryside in Frensham.  It is extremely well 
resourced, both in terms of buildings and staff.  Facilities include a Sports Hall, Theatre, Music, Art, DT and 
Dance studios, state of the art Science and ICT facilities, Swimming Pool,  an outstanding Boarding House 
and a large Astro-turf.  

The pupils are polite and respectful, energetic and confident, while the teachers harness this enthusiasm 
with creative lessons and a friendly approach.  Subject specific experts teach lessons in the Prep School 
while in the Pre-Prep pupils learn through exciting discoveries, entertaining topics and well structured 
lesson plans.

The School boasts an award-winning, in-house catering team. An exemplary Boarding House offers a 
nurturing home away from home.  The Music, Arts and Design Technology departments encourage talent 
to win regular prizes and the dedicated sports staff have the enthusiasm to motivate each pupil to find 
a love of exercise and a healthy way of living alongside earning regular regional and national success.  
Investment in buildings, facilities and staffing provide a first class foundation for an exceptional school. 

Edgeborough is non-selective.  Pupils enjoy small classes and excellent teaching. There is a very successful 
Learning Support Department which gives provision to those who need support whilst fine tuning the 
learning of those who are most able.  

The School enjoys a very strong reputation and the recent merger with Charterhouse has only enhanced 
this. Edgeborough is well-known for the successful preparation of boys and girls for entry to some of 
the country’s finest Senior Schools. These include: Bradfield College, Canford, Charterhouse, Churcher’s 
College, Cranleigh, Eton College, RGS Guildford, Guildford High School, Harrow, Lord Wandsworth College, 
Marlborough College, Monkton Combe, Prior’s Field, Radley, St Catherine’s Bramley, St Swithun’s, 
Wellington College and Winchester College.  Overall entrance results are high and a large number of 
pupils have been successful in gaining scholarships throughout the disciplines. 

More than anything else, however, our philosophy here is that happy children will thrive and succeed and 
our aim, therefore, is to facilitate a warm, nurturing atmosphere where children feel safe and happy.



The Opportunity
Edgeborough is seeking an experienced, reliable and collaborative Marketing 
Manager who will develop, lead and implement all marketing activities at the School.  
Following our exciting merger with Charterhouse and with Daniel Cox joining us as 
Head from April 2022, the successful candidate will strategically partner with Daniel 
Cox and his leadership team to ensure that our marketing and communication 
strategies support the school’s purpose, vision, values, and priorities.

The successful candidate will create and manage marketing activity that promotes 
the Edgeborough School Brand to current and prospective parents and other 
stakeholders, as well as the Edgeborough Employer Brand to promote successful 
retention and recruitment strategies. They will actively promote and build the 
Edgeborough profile by ensuring that the positioning of the school and its brand 
promise and values are clearly and consistently articulated across all activity.

Edgeborough is one of Surrey’s top Prep Schools and is a fantastic environment in 
which to work. The staff room is a warm, friendly and vibrant place with everyone 
pulling together in their quest to keep Edgeborough right at the forefront of Prep 
School education in the UK. Never has its warmth and camaraderie been so important, 
and so noticeable, as now. There is a very positive buzz about Edgeborough which 
has resulted in significant growth recently – pupil numbers are up by 25% in four 
years.

We fully recognize that children learn best when they are enthused, engaged and 
happy and we pride ourselves on the exceptionally friendly, inclusive and nurturing 
provision that we offer, where children and their families feel confident, involved 
and valued.  

With Edgeborough situated so favourably in some truly stunning grounds, outdoor 
learning is integral to who we are and what we do. The ideal candidate will share 
our commitment to high academic standards as part of a genuinely rich and holistic 
education. As a school with community at is core, we are also seeking an individual 
who will embrace school-life in its fullest sense and actively involve themselves in 
the many varied and wonderful opportunities that Edgeborough has to offer. If you 
are passionate, energetic and forward-thinking then you will fit in brilliantly.



Job Description

  

Purpose
The Marketing Department is responsible for marketing all aspects of the school 
to our differing audiences and stakeholders. First class communication skills 
and proficiency in creating effective and impactful campaigns and events using 
varied media is essential. 

The main purpose of the role is to develop and manage marketing and 
communication strategies which support the school’s purpose, vision, values, 
and priorities. The successful candidate will create and manage marketing 
activity that promotes the Edgeborough School Brand to current and prospective 
parents and other stakeholders, as well as the Edgeborough Employer Brand 
to promote successful retention and recruitment strategies. They will actively 
promote and build the Edgeborough profile by ensuring that the positioning 
of the school and its brand promise and values are clearly and consistently 
articulated across all activity. 

The Marketing Manager will hold budget responsibility and therefore will need 
to prove commercial acumen as well as the ability to think strategically as well 
as mastery of detail. 

Reporting Lines
Reporting to: Head

Responsible to: Head

Responsible for: Marketing and Admissions Assistant 

Main Duties 

• Develop, lead, and implement the annual Marketing Plan in support of  
 the school’s strategic aims

• Develop a proactive and effective Content Strategy and manage   
 executions across all channels and platforms (especially to improve the  
 school’s online presence and activity)

• Act as Brand Custodian, develop and support a strong and robust   
 brand identity across all activity (internal and external). Ensure Brand  
 Playbook is understood and adhered to with all collateral materials and  
 communications consistently complying with brand guidelines

• Create Reports and provide data for the Head, Bursar and Governors, as  
 required

Other Responsibilities
Reputation and profile management and recruitment of new families through 
Advertising and PR: Create a competitive and effective Marketing Plan and 
Calendar with planned activity across all channels.  Plan, manage, execute, and 
measure campaigns throughout the calendar year.

o Use target insights to develop competitive and effective communication  
 and key messaging against different audiences

o Ensure we are across competitive school and industry activity to ensure  
 we are at par if not leading

o Produce and maintain the school’s website including all content   
 creation and uploading: CMS editing, copywriting, photo and film   
 additions, content, links and updates.  Be point of contact for the   
 Design  Agency

o Plan, create and manage press and print advertising online and offline  
 (local, national and international)

o Plan, execute and manage online advertising and SEO

o Manage magazine and press relationships with key Educational   
 providers and other schools. Write and manage press releases,   
 editorial and advertorial pieces (written, visual and video where   
 required)

o Work closely with Admissions to glean insights from prospective and  
 new client data. Use analytics to inform effectiveness of campaigns and  
 media spend



Job Description

  

Alumni and current parent communication: Plan, edit and produce the school’s 
annual magazine, ‘The Edgeburian’

Marketing Department budget: Ensure annual Marketing budget is fit for 
purpose and that termly expenditure is tracked to allow Finance Manager to 
accurately re-forecast. Procure and manage suppliers, ensuring that appropriate 
suppliers are selected, and list of preferred suppliers is reviewed regularly

Marketing support collateral:  Ensure the School prospectus materials (online 
and ambient) are up to date and competitive. Work closely with design and 
print agency to produce high quality and competitive multi-media brochures 
for all areas of the school. This may include, but is not limited to, the design and 
copywriting of leaflets, brochures, cards, films and event programmes

School Admissions Events: Support the Admissions team by promote Open Day 
events as appropriate, including designing, booking and placing advertising and 
other marketing materials in appropriate publications and websites (see above)

Compliance: Ensure compliance on all areas of communication and marketing 
activity and relationships. Responsibility for the marketing photo and video 
library, ensuring photo and videos used in publications and on social media are of 
high quality and adhere to parental consent  and Data Protection guidelines 

General Behaviour
• Be a collegiate, positive member of the Admin Support staff team and  
 the wider community in general

• To act with professional integrity at all times

• Notwithstanding issues of confidentiality and tact, act with honesty and  
 transparency with regard to your work

• Be present where required at meetings, performances and other   
 functions or events



Person Specification

  

Essential Skills/Experience

• Experience of working in a busy marketing department

• Demonstrable track record of differentiated marketing

• Experience of brand management and development

• Thorough experience of social media planning and execution

• Understanding of marketing production techniques

• Website administration experience

• Ability to plan, implement, monitor and evaluate change

• Excellent IT and administrative skills 

• Experience of, and interest in, taking and editing of high quality   
 photographs

• High expectations of self and of others

• Ability to work effectively under pressure and maintain self-motivation

• Aptitude to adapt to changing circumstances

• Ability to take initiative and accept responsibility 

• The capacity to listen, empathise and resolve conflict

• Excellent written and verbal communication skills

• Good attention to detail and an ability to deliver consistent quality and  
 reliability through methodical approach to work

• Ability to see the bigger picture

• Flexibility to meet the needs of the school including out of normal   
 school  hours

Desirable Skills/ Experience

• Relevant experience within the independent schools’ sector

• Relevant professional qualification i.e. Membership of the Chartered  
 Institute of Marketing

• Proficiency in InDesign, Photoshop and Wordpress

 



Terms and conditions of Employment
This position is full-time (8:30am - 5:00pm, Monday to Friday), term-time (including INSETS) plus 5 weeks. The Salary offered will be competitive, based on the 
qualifications and experience of the successful candidate.   Full details of the terms and benefits of the post will be discussed with the successful candidate at the 
time of the initial offer.  

Application process 
Interested candidates should complete the School’s application form available at https://www.edgeborough.co.uk/work-for-us/ together with a covering letter  
explaining your suitability for the role, addressed to Sarah Riley, Bursar. Please email both documents as pdf files to recruitment@edgeborough.co.uk or by post if 
you prefer to Mrs Gillian Dixon, Head’s PA, Edgeborough School, Frensham, Farnham, Surrey. GU10 3AH. 

The closing date for applications is 12.00pm on Tuesday 30th November.  

All applications will be acknowledged by email.  All applications received will be handled by the School in accordance with the requirements of the Data Protection 
Act 2018. If you have not received acknowledgement that your application has been received within two working days of sending it, please contact the Head’s PA, 
Gill Dixon by telephone on 01252 792495.  

The Interviews are likely to be conducted on Thursday 9th December.

The School is committed to safeguarding and promoting the welfare of children and young people. Applicants must undergo child protection screening, including 
checks with past employers and the Disclosure and Barring Service. 

 Terms of Appointment & How to Apply

https://www.edgeborough.co.uk/work-for-us/
mailto:recruitment%40edgeborough.co.uk?subject=EY%20Practitioner%20Vacancy

